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Introduction 

Within your workplace, unseen influences can make or break your company. 

Perhaps unnoticed by the average worker going about their daily duties—unseen 

dynamics can ultimately cause behavioral changes within your workforce and change 

organizational culture. 

At the core of an evolving organizational culture are tacit processes and unseen 

energy dynamics. Therein lies essential dual metaphysical relationships: the human-

energetic interactions to the company—and the „business entity‟—a created form and 

object in the world with attributes and characteristics, interacting in time and space. 

Essentially, individuals act upon each other; and the environment acts upon them. 

A wholistic company, rather than one solely governed by linear processes, will 

address both the traditional strengths, weaknesses, opportunities and threats, but also 

those that exist on subtler levels. With a broader perspective or wholistic framework, we 

can say that companies have implicit intelligence. The company, or 'business entity,' is 

the object—with motives, core values, igniting vision, ideas and intentions—made 

manifest—a container of moving energy and psychic exchange levels of thought.  From 

a wholistic perspective, organizational culture could be identified as the business entity's 

central immune system.  

   Leadership must capitalize on intellectual assets, processes and human 

potential; and work toward transforming intangible and tangible relationships between 

the business entity and all its internal-external elements in order to maximize current and 

future opportunities.  Ultimately, the company must liberate latent power and leverage 

knowledge management initiatives within the organization with an optimized 

understanding of tacit knowledge to match explicit knowledge utilization. 
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Using the Interpretive Insight Business Solutions, 

Wholistic Business Empowerment Framework™, companies can generate new 

knowledge, liberate power in organizational culture, spark beneficial changes, shift even 

the most difficult of conditions, and improve upon established success and momentum. 

The term whole (wholistic-adjective) is defined as “containing all the elements 

properly belonging, complete.”  The wholistic business empowerment framework™ uses 

qualitative (intuitive and metaphysical) assessment during process consultation as a 

foundation for discovery, innovation, and implementing quantitative (explicit practices) 

outcomes measurement following new experimentation. 

Therefore, wholism in business and culture means inviting strategic intuition—

perceiving all levels of engagement, adopting alternative perspectives, assessing 

evolving adaptation processes, and validating true power generation.  The wholistic 

knowledge leveraged organizational culture can only be understood by permitting 

expansive processes and interpretations to generate new knowledge and outcomes. 

Using this framework, Interpretive Insight Business Solutions will help you to: 

 Examine organizational culture through metaphysical perspectives. 
 

 Reveal unseen dynamics in order to leverage knowledge and 

liberate latent power. 
 

 Recognize two primary existing influential relationships: human-

energetic to company, and company to time and space. 
 

 View the business entity as a container of moving energy and 

psychic exchange. 
 

 

 Validate subjective knowledge to support personal self-

empowerment. 

From a wholistic or metaphysic perspective, evolving and transforming organiza-

tional culture involves a paradigm shift. Adaptation to change, as a core transformation 

process, does not follow a linear strategy; rather paradigmatic integration. 
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Regardless of the type of changes people encounter, there are certain patterns 

of collective responses to adaptation that occur. The paradigm shift, which occurs on a 

group level, has inherent dynamics. Those dynamics have been rigorously observed and 

documented in the field of behavioral health and leadership development. Business 

management pioneers Edgar Schein, Ken Blanchard, A. Fuller, and William Duggan 

have all mastered understanding of environmental-human change processes. In all their 

demonstrated theories, metaphysics is present.  Here, metaphysics is defined as non-

linear, subjective information processes which underlay the core of change, and unseen 

knowledge and latent power, which can be liberated, demonstrated and utilized. 
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About This e-Book 

This e-book publication serves to present unique perspectives in applied metaphysical 

interpretive knowledge, by intuitively examining organizational culture using a wholistic 

business empowerment framework™. 

Factual information can easily be used as a guide to decision-making, 

organizational planning, and strategic implementation. Although not factual, the 

information provided here can be used in conjunction with our expert intuitive business 

consultation as a way to uncover unseen dynamics within your organization, to support 

decision-making, analysis, and sustainable change process. Here, you will find unique 

intuitive-metaphysical interpretations on common dynamics that take place in the 

workplace environment and that affect the company. 

We hope you find the sections on company color interpretations, the wholistic 

spheres of influence, the dynamic indicators, the money styles, and the five process 

markers informative and helpful. These sections can also be named respectively: 

culture, ecology, dynamic, resource and process.  

With our section on company colors, we outline common energetic programs 

that can ultimately create culture, by addressing the color spectrum that companies 

generate—much like having a human personality and electromagnetic field or 'aura.' The 

“color” of your organization can shift by generating new knowledge, or changing core 

values, intentions, systems, etc. 

            The wholistic spheres of influence, serve as thematic correlations for how the 

values-driven business of today can incorporate non-dualism (wholistic perspectives) in 
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culture, by keeping in mind that people are culture, with innate spirituality, and value 

systems, naturally expressed in the workplace. 

  Our dynamic indicators section is used as our consultation checklist to ensure 

we thoroughly address the many unseen workplace dynamics influencing culture. It can 

also be used for side-by-side, conventional versus wholistic, comparisons of both SWOT 

and PESTLE analysis, much like a chart or map covering a significant range of relevant 

issues.    

  The money styles section presents interpretations for how money is 

metaphysically used in business, and the psychic relationships people have with money, 

at the core of co-creating in business as a spiritual experience in the world. 

We conclude with a descriptive chart on the five process markers: presence, 

attention, awareness, acceptance, and change... the observation metrics used when 

facilitating and controlling (subtle or dramatic) change processes among individuals or 

groups. There is a relationship between change dynamics and the emotional-spiritual-

psychic processes of adaption, which does not follow a linear process. Therefore, these 

markers are used to help create resting points and take the mystery out of complex or 

abstract, yet experiential, change processes. 
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                            What to Expect From Us 

The Intuitive Business Consultation can be more than just answering questions 

such as, "who should I hire " or "will I go bankrupt"? Our approach is more about causing 

thought-provoking examination of organizational culture in deliberate and meaningful 

ways. It doesn't hurt to ask specific questions, since most professional intuitive readers 

will want you to have all your questions answered as completely as possible. With 

Interpretive Insight Business Solutions, an intuitive business reading and in-depth 

metaphysical assessment is exciting, informative, and rewarding. 

Our goal is to facilitate innovative culture examination, apply tacit metaphysical 

knowledge to problem solving, and witness the energetic transformation and evolution of 

your Company. We hope to offer one of the most unique and valuable helping 

relationships that your Company will encounter.  

As part of our Intuitive Business Consultation, we will: 

 Explain the energetic issues your company is experiencing and why. 

 Provide relevant energy interpretations and correlations. 

 Offer metaphysical solutions to meet present or future needs of your Company. 

 Effectively facilitate metaphysical solutions. 

We are pleased to provide your Company with a FREE 1-Page Findings Report ! 
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Below are some important objectives you can expect to achieve with our consultation: 

 Make possible new experimentation and break down resistance to change. 

 Assess individual contribution and tasks to increase job satisfaction and 

productivity. 

 Discern assumptions from core values and past accomplishment from new 

initiatives. 

 Understand differences in creative energy between genders and dissolve bias. 

 Reveal hierarchical psychic interrelationship and increase harmony. 

 Receive new knowledge about the Company‟s growth direction and opportunity. 

  Part of our commitment to our clients is to ensure best practices in our work. So, 

we set forth the following brief guidelines. In learning sensitive information during 

consultation, you can expect some consequential outcomes. We disclaim responsibility 

for consequences out of our control, such as those arising from the influence or authority 

of individuals associated to the Company. Also, we do not offer legal advice in regard to 

the information we provide. We can only advise you in what is being energetically 

created within the interest of your Company. We will provide as much information as 

allowed per our ethical scope of professional work.  Also, some people may find 

themselves psychically stimulated as a result of contact with us; however, we do not 

deliberately induce unsolicited altered states of consciousness during consultation. 

We must be responsive at all times to the process of integrating information. This 

is especially so when working with energy transformation processes of any type, 

because the shifting of paradigms, and assimilation of information, takes place. 

Therefore, we will adjust the consultation pace accordingly so that information overload 

does not occur. If you elect more in-depth client services for your Company, such as with 

our day-event agenda, you can choose to divide things up to allow for integration 

processes among workers and to provide room for feedback discussion. 

We invite group participation whenever possible and appropriate. Time 

permitting, we will allow for everyone involved to have the opportunity to ask questions. 

There may be a learning curve working together with more in-depth examination; 

and there may be timing adjustments of sorts or potential changes to visual cues or 
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environment. This may be the case when resolving environmental conditions with 

energy-interactive methods such as property dowsing or feng shui. 

   Our unique consultation is offered as a creative process inviting mutual benefit. 

The most important consideration is personal and organizational responsibility in 

problem solving. Essentially, the Company must be willing to shift organizational culture 

as a result of learning information and generating new knowledge. 

Our code of ethics:  

 Be responsive to information integration process. 

 Engage in communications that support the sharing of power. 

 Validate subjective knowledge in support of self-empowerment. 

 Respect professional boundaries and refrain from dual-relationships. 

 Fully deliver services for which we are paid. 

 Truthfully represent professional credentials and client testimonials 

 Perform our work with both tangible and intangible ethics. 

 

Our Commitment 

We are committed to helping clients to generate new knowledge to improve 

culture, liberate latent power within organizational culture, realize healthy culture, 

optimize opportunity, and catalyze business dealings. 
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What Color is Your Company 

Color influences us continuously, from what we eat every day to the moods we 

experience and the choices we make. Colors are scientifically known to be light and 

sound vibrational wavelengths and frequencies that we can visually and energetically 

perceive. These color interpretations, derived through clairvoyance, has resulted in 

relevant correlations. 

Company colors are not necessarily fixed. Your Company color can change with 

the right focused intentions, sensible actions, and integration processes of culture 

adaptation. Normally, a color will shift when collective integration has occurred, whatever 

the methods or means.  

See if you can intuitively feel and see—or guess by reading the descriptions 

below—which color your Company is currently generating. There may be one 

predominant color theme you know hits the mark, and perhaps another or secondary 

color is involved at this point in time. You may resonate with a particular description 

because you understand current stages, or events are occurring in your Company; and 

what types of leadership, present culture, and strategies are implemented. Where in the 

spectrum of ecology are you at right now? Does this ecology or unseen dynamics serve 

the business or Company? What changes need to happen? Other, much harder 

questions to answer include how certain individuals respond to the need to change 

company ecology, with investments in ego-based relationships, or those based solely 

only on monetary, material reward. Can certain paradigms based on control or 

domination shift if those in authoritative decision-making positions don't want change? 
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 Maroon     The maroon color is associated with companies very willing to try any 

innovative, intriguing, or even outsourced method to obtain a leading or competitive 

edge (“try anything once” motto).  “You only live once,” or “you have to get yourself out 

there to see if you're the best,” is how these companies operate. Maroons will invest in 

anything that seems possible—they generate a high energy level of visionary impulses, 

wishes and hopefulness to make things fly on non-convention. However, they are not 

necessarily untrustworthy with the "fly-by-night" operative, as they take competition, risks 

and responsibilities very seriously! There is a need to have respect from others in the 

business arena, to believe in what the Company is creating and manifesting in the world. 

As such, these companies expect a lot from people, partners, or systems they invest in. 

These are “workhorse” companies, driven by internal expectations to create big results, 

albeit sometimes with a short-term bang or dramatics. Often their successes come by 

“anisotropy” (good things happening by an odd-ball effect). The color maroon is often 

generated by companies involved in varying types of electrical systems, gadget 

inventions, interactive products, or the energy industry. 

 Teal        Companies generating the color teal impart an authoritative tone as “global 

player.” International business plans are very successful due to the Company having a 

reputation of credibility precede it, and a sound financial base or investor (philanthropic) 

momentum behind it.  There is excitement from risk taking, which in turn generates great 

enthusiasm back to equity holders and leadership. The Company will have the ability to 

weather any storm because leadership possesses great strength; any strategies are 

perfected and relentlessly fool-proofed. Its internal award system is based on equal 

sharing and the power of encouragement.  The Company is good at "copycat and 

improve," and will usually experience effortless success and significant periods of 

varying growth.  Any financial losses will be met in stride because the Company will be 

fixed on attempts to glean opportunity rather than focus on seeming failure. The teal 

company will have business interests in steel-metal based products, high-tech 

infrastructures, 'helping' robots and micro-chipping, innovative or emerging markets, and 

water systems that can be easily used by developing countries. 

 Brown       The brown color indicates duality: a certain type of apathy—an inability to 

adopt progressive strategies due to fear and doubt. There is a need to stay steadfast 

and diligent until the Company can perceive how it is moving as an object in the world; 

while becoming more assured of its established plans, strategies and operations.  
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There is fertile creativity allowing for big windfalls or tactical advancement, but also 

precarious or potential failure—it is associated with fluctuating growth and long learning 

periods with the possibility for things to slip through the cracks, get lost, fall apart or 

shatter. It may be that people and objects are out right substituted without warning or 

notice. Conversely, this color can also be generated by a Company with big hopes and 

big plans, with a strong desire to grow or succeed. In this case, the Company will need 

to see things as they really are, and avoid projecting plans too far into the future as a 

way to close the gap between the desired aims of what it wants to become and what is 

actually being manifested daily. Leadership operates in personal “self-analysis” mode as 

a way to stay grounded, make clear decisions, and navigate the Company as best 

possible. There is a potential for deep teamwork processes and thorough analysis--

picking things apart.  It will launch products or services and share plans for growth with 

partners or investors only upon deep consideration, or if given important feedback first. 

For the brown company, it is important that no one be allowed to foster negative feelings 

or a sense of personal failure. It is imperative that everyone be allowed to speak his or 

her personal truth and share ideas and accomplishments among the workforce in an all-

inclusive way without hindrance. 

 Pink          There is room at the top for sharing and managing power with the color 

pink.  Mutual cooperatives are formed to help the 'underdog' succeed (provided that it 

supports the helper in some way). The Company generating this color will enjoy 

successful satellite or franchise operations, provided guidelines for “equal power share” 

are formally issued between partners (otherwise things will fall apart). For the pink 

company, there is a progressive and easy flow of group communications. Team 

productivity is based on highly focused multi-tasking; the Company strives for the “clean 

and tidy” environment. Plans roll out systematically, usually without difficulty. The award 

system is based on a stepping stone philosophy, building success brick-by-brick. There 

can be an 80-20 rule in place:  Yield to ideals of more functional models at any given 

time, in which more can be accomplished in the least amount of time. The employer will 

strive to validate minority workers, support general well-being and 'having-ness' of 

employees. Employee assistance programs are valued as stabilizing components to 

daily work life. This color is generated in companies involved with innovative 

telecommunications and aerodynamics; or having business interests in personal care, 

nutrition products and services, hydro-systems of all types, fishing, masonry, textiles, 

consumer goods, print-publishing and public relations. 
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 Yellow       Companies generating the color yellow always want to tighten the bolts on 

operations, exercising tremendous control over creating order in “boot camp” style. It will 

function from a belief system of “tried and true” methods. Yellow companies are 

generally good at increasing revenue by staying true to course. During change, they will 

seek first to stabilize retention and maintain resources; and make every attempt to 

correct activities to avoid falling into error. Leadership has high expectations for 

employees to be consistently productive, and succeed in the Company's business 

objectives. The employer will ensure from the moment of hire that t employees are 

regularly “informed and prepared,‟' to keep errors to a minimum.  The Company views 

opponents as valuable allies; and expects that any spontaneous projects are not 

superfluous, but will bear fruit. General business or strategic advances are often 

systematic, yet only if the “coast is clear”, and there are no warning signs will the 

Company proceed as planned. Thus, executives will not second guess decisions, except 

to critically analyze processes.  The Company will strive to sign a lot of contracts and 

duplicate services, reaching as far and wide as possible.  

Ideals (or other things of value) will be passed on to Company successors (or the staff) 

as the way to signify creating a strong values-based culture. However, there may be a 

potential for dysfunctional or outdated hierarchical systems focused on prestige and 

recognition as the only mark of true success. Group-learned assumptions, which pertain 

to a system of awarding privilege to those who can prove their value or worth to the 

Company, may sour the creative pot for the rest who do not. The Company will normally 

respond to internal threats or external critical incident with immediate lockdown—having 

resources always at hand to help its community or business partners. This color is 

associated with businesses involved in computer parts manufacture, travel-leisure, 

literary pursuits, insurance, manufacturing poison anecdotes, and offering services for 

the disabled.  

 Emerald     The bright emerald green color is about utilitarian inventions, those that 

promote the greatest happiness among the greatest number of people. Everyone works 

together to create alternatives to problems and choices, often in quick decision mode. 

The Company pushes hard toward success and draws on sustained strength from 

promoting “spatial awareness” —really making things happen "in the zone." With this 

color, power generation is about bonding, camaraderie, and play among the workforce.  
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The Company will promote its philanthropic mission through community grant-matching 

initiatives, funneling employee time and talent into the community or non-profit sector 

(especially social justice and education). Corporate responsibility, choice in leadership, 

and green stewardship initiatives, come about from deep contemplation and an authentic 

desire to improve the world. As well, any grass-roots movements will be met with the 

strong allegiance of others. The Company will strive for internal growth invited from well-

planned acquisitions or timed with key resignations and change. Prestigious awards and 

communications (especially political and global) are also associated to emerald green. 

The needs of employees are met with able compromise or acceptance by decision 

makers—employers are very open to reasoning and positive change. The emerald green 

color is often generated by companies manufacturing innovative healing medicine and 

bio-technology.            

 Beige        The multi-hued beige spectrum is associated with companies solely focused 

on consistently launching new products or services, duplicity or franchise opportunity; 

and pulling on a positive surge or trend. External to internal stimulation is what the beige 

company will strive for. Business advancement by mutually beneficial long-term mergers 

(not necessarily acquisitions) occur at this color, with important partnerships (and key 

suggestions) being invited from “B2B” leads, especially within foreign communities. 

Strategies and plans move through multiple improvement filters and checks and 

balances prior to or during implementation with a focus on controls and measurement.  

Initiatives may fall short once or more, but are ultimately successful. Important 

disclosures will shift negotiations; specifically tactical negotiation and communication 

processes demand honest, open dialogue to be successful. Company employees 

receive equal recognition—promotions, beneficial job variance, or improved employee 

benefit programs―because the beige company respects democracy in general, and 

insists on equality among all. The Company will enjoy public recognition from published 

material, improved public relations, and/or consistently receive long-sought after awards. 

The color beige is generated while the Company is engaging in PESTLE analysis, 

'scouting' activities, and is common to law and mediation companies.  

 Grey           General authoritarian issues or conflict regarding 'diversity' in the workplace 

must be addressed and overcome by the Company generating the color grey. 

Interpretations of this color signal negative backlash including employees experiencing 

frustration—upset due to bias or language barriers, or management being slow to 



~ 18 ~ 

respond to some individuals with the appropriate response, or because an obvious 

solution to a known problem (especially if presented by a „minority‟ individual) is 

obscured or altogether covered-up by another. When an issue is brought to light, those 

in management, depending on ethical disposition, may act responsibly but perhaps not 

with the Company‟s (or informant's) best interest in mind. There is a potential to scape-

goat situations. Anger resulting from one's ideas or contribution thwarted or usurped, is 

also associated with this color. As well, control and domination is used as a way to 

compete unfairly or create 'win-lose' only scenarios. Top-level decision makers could be 

falling out of integrity with corporate responsibility causing harm somewhere. The grey 

company may experience a loss of control on a larger scale pertaining to financial crises 

or breach of security, also competitor theft of proprietary information; however, the 

scales of balance always amount to adjustment and so a potential for unexpected 

rectification or key opening to safe harbor may simultaneously occur. There may also be 

a need to completely revise SWOT analysis on a more frequent basis. Other 

associations for this color are: impending crises, abuse of power, bankruptcy, critical 

incident, exploitation, extortion, group oppression. 
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The Wholistic Spheres of Influence 

This section is in keeping with the earlier mentioned dual metaphysical 

relationship, or energy concepts, underlying organizational culture: human-energetic 

relationship to Company, and Company (as an object with implicit intelligence) 

relationship to time-space. Each distinct wholistic sphere of influence pertains to 

qualitative (putative-immeasurable) rather than quantitative (veritable-measurable) 

dynamics that consequentially extend subtle culture influence beyond the immediate 

workplace environment. Core values, systemic activities, environmental factors, internal-

external energy flow within an organization; or the feelings each worker radiate imparts 

consciousness to the business entity creating ripple effects experienced by customers 

and other businesses as well.   

We have included one or more questions for each wholistic sphere of influence 

that can be used to stimulate informal group discussion. Here, our goal is to help 

facilitate new knowledge generation by examining the presence of these wholistic 

qualities within an organization. 

Problem Solving by Transcendence—Knowingness 

Qualities: Personal peace that results in understanding; finding new meaning; moving 

beyond crises; innate intelligence invigorates ideals and manifestations; selflessness 

and service to a larger purpose. 

Group Q:  What will manifest as a result of our co-created alliances, spiritual intentions, 

and inextricable universal connection? 
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Intention in Business & the World—Imagining Possibilities 

Qualities: Using certainty to validate what one knows to be true; one's ideals bringing 

about core values; insightful perceptions; visual branding identity and vision statement; 

intuitive attraction to business relationships or certain projects. 

Group Q:  What possibilities can we bring into form (in imagination, thus reality)? 

Expansion & Risks—Unexpected Influences—Energetic Attractions 

Qualities: Initiatives resulting from hearing others ideas; expression of personal and 

group truths; telepathic spontaneity within a group and perceiving group thought forms-

enlivening possibilities and forming new ideas; overcoming time-space limitations on 

projects; susceptibility and the unexpected. 

Group Q: What B2B partnerships can we obtain that complement our culture?  How can 

we express knowledge, innovative and daring as a group? What degree of group 

spontaneity do we possess? 

Community—Global Responsibility—Common Good 

Qualities: Mirroring oneness and common ground; humility; being open to negotiation 

based on validating others needs and values. 

Group Q: How can we build on our successes? What can we do to give more to our 

community or embrace social healing in the workplace? 

Power & Synergy—Change & Paradigm Shifts 

Qualities: Desire to attain and achieve; group catalyst to move business entity forward 

as creative power acting in the world; will to change-accept paradigm shift; new 

beginnings-completions; humor-natural competition; mental clarity; owning problem 

sharing responsibility; engaging code of honor-ethics; prohibition to gossip or coercion. 

Group Q:  Where do we want to navigate to and position our company in the world? 
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Harmony—Core Values Engendering Equality—Creativity 

Qualities: Exploration, and the exchange of feeling-toned creativity among co-workers; 

validating emotional needs of self and others; setting or buying-in to the workplace 

mood-tone; respecting others personal boundaries. 

 Group Q: How can we make the most of each other’s personal and group contributions? 

Foundation—Balance—Right Livelihood—Simplicity 

Qualities: Willingness to work toward common good; equal exchange (employer 

responsibility to provide-worker right to have), invitation to work; grounding one's 

personal spiritual contribution in the workplace; corporate responsibility-planetary 

stewardship. 

Group Q: What agreements can I keep today? 

 

NOTES 
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The Dynamic Indicators 

This section serves as our 'intuitive assessment checklist' to ensure that we are 

thorough in covering the most relevant unseen workplace and business dynamics.   

Essentially, each Dynamic Indicator can be used to address change processes, optimize 

strategic analysis, and support key initiatives implementation.  

People act psychically in certain ways just as much as they would demonstrate 

moral character and ethical behavior toward each other. For example, one of the 

greatest areas of concern for values-driven businesses is „gender equality in the 

workplace‟. To the Intuitive Business Consultant, able to interpret the silent language of 

energy, underutilized creative power, physical environmental factors, negative bias, 

unseen dynamics between genders, or the effects of hierarchal disharmony, can be 

revealed, providing opportunity to improve conditions, liberate latent power, or leverage 

knowledge utilization within the Company.  Overall, these dynamic indicators are useful 

when examining culture via metaphysical perspectives, fine-tuning essential strategies; 

and for ascertaining the level of function, health, and synergy within the Company.   

These correlations can be used in side-by-side conventional versus wholistic 

comparisons of both SWOT and PESTLE analysis, much like a map.  When making 

such comparisons using the consultant‟s findings, look for both resonation and 

dissonance between comparison styles to ascertain hidden qualities and power. Then 

chart the new elements, which have been revealed as a result, to generate new 

knowledge in organizational culture. 
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1. Internal-External Factors Influencing Company Ecology 

[PESTLE / SWOT / CLIENT-KNOWLEDGE USEABILITY {2
ND

 Internal Rung Transfer}] 

2. Property-Environmental / Human-Elemental Relationships 

[Business Entity-Physical Premises/Metaphysical Factors & Energy-Interactive Solutions] 

3. Public Perceptions-Future Crossroads & Opportunities 

[Vision / Mission / Reinvention & Business Intent] 

4. Hierarchy-Interrelationship & Harmonious Synergy 

[Business Model / Types] 

5. Leadership Beliefs-Drive-Motivations & Holistic Energy System 

[Leadership Values/ New Thought / Transcendental Identity] 

6. Creative Energy Utilization-Balance or Bias-Gender Relating 

[Equality / Shared Power] 

7. Task Suitability-Validate Individual Contributions 

[Human Capital / Intellectual Assets] 

8. Group-Thought Programs- Assumptions vs. Core Values 

[Culture / Productivity] 

9. New Initiatives vs. Past Accomplishments 

[Time Relationship] 

10. Experimentation-Resistance-Transformation 

[Paradigm Dynamics-Culture Evolution] 

11. Inertia-Stagnation-Energy Loss-Backlash-Threats 

[Business Entity Wellness] 

12. Cultural-Spiritual Diversity-Supportive Workplace Rituals 

[Spiritual Resources] 
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The Money Styles 

Certainly, money is created by linear physical processes and is resourced or 

controlled by government, industry, and consumer. Metaphysically, however, the true 

composition of money—which goes around the globe and flows into your business at an 

energetic level as a manifested form of energy—is that of the feminine principle. 

Manifestation in general on our planet occurs by the alignment between our energy-

based physiologic electrical systems and the electrical currents of the planet. The 

electrical exchange carries both positive-negative—or, if you will, giving-receiving—

charge.  

However, in order to make full use of our inherited ability to manifest the flow of 

money and resource, we must receive energy, literally draw up into our bodies electrical 

currents (feminine energy, so to speak), which then ignite our autonomous spiritual 

consciousness, subtle energy bodies, chakra system, and physiologic metabolic forces, 

resulting in manifestation. Thus, according to metaphysics, manifestation is the result of 

autonomous human consciousness impressing upon Universal Consciousness, 

engaging natural ordering characteristics of primordial energy. Some people, who 

perceive the world solely in fixed materialistic or merely physical ways, will create 

dullness in the inner life, forgetting to harmonize energy and relax, aiding the effortless 

feminine giving power. For others, there may not be enough grounding of planetary 

energy in the body or in the business entity to consistently work with manifesting power 

in this realm. Money manifestation, from a purely metaphysical perspective, is really 

about anisotropic alignments meeting right on course, stimulated and brought into being 

as a result of naturally occurring, unconstrained ordering characteristics of universal 

intelligence. 

      We know from today's leading “consciousness pioneers” that both conscious intent 

and subconscious beliefs can be factors in the relationship to money and material 
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manifestation.  It is  true that the flow of money into your Company manifests in part as a 

result of the deliberate thoughts, actions, power generation, and intentional momentum 

put forth by key decision-makers—as well as the energetic programs generated by the 

Company's internal-external organizational culture dynamics. 

       We provide a few energy styles in which money is generated in the world. These 

money styles concern “money as” or form of energy, as it might be used in business 

dealings at the deepest level, not necessarily understood by logic or reason. Money can 

be a shield, an obsession, and a fundamental need. Or, perhaps, the Company has 

been created as a way to act as a harmonizing agent in the world, or a place in which 

people can heal themselves, or act out beliefs and experiences, or give back to society. 

 

STYLE EXPRESSION 

Transformative 
Tool 

Philanthropy, tool for others to have and succeed, trust in universal 
processes and spiritual beauty. 

Utility 
Creative power and validating will and order in human development 
and business dealings. 

'Karma' Perpetual giveaway in order to redress social sickness and 
injustice. 

Gratitude 
Harmless frivolity; spending and exchange create charged pockets 
of etheric 'recycling fields'.  

Lack 
A way to contain intense creative energy until the time for grounded 
and safe release of power. 

Reward 
Grounded values and work ethic but also serving group agreements 
of acceptance and belonging. 

Grounding 
The healing experience of receiving feminine nurturing into 
personal self and business.  

Domination 
Fear, inhibition, and superiority; a need for the company to be 
validated for its' worth; also 'punishment vs. privilege' paradigm.  

Shield 
Indifference or frugality as a way to build resource, ideals, and 
formative forces during stressful periods. 

Neutrality 
 

The business is specifically used as a tool or container to allow 
expression of the human journey—giving people a venue in which 
to create autonomous choices, and experience authentic power. 
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Conclusion: The Five Process Markers 
 

 

We use five process markers during our process consultation, which have an 

important bearing on comprehension and adaptation, specifically when sharing the 

spatial field of the psychic. People can become very engaged in the psychic consulting 

experience and become stimulated when feelings arise out of being “spiritually 

validated.”  

 

There is a relationship between change dynamics and the emotional-spiritual-

psychic process of adaption. This relationship obligates process consultants and 

leadership to be mindful of the fundamental requirement when undertaking change, and 

that is to ensure people feel emotionally safe and psychically grounded. Regardless of 

the type of changes people encounter, certain patterns of collective responses occur. It 

is important that everyone involved in workplace change understand these patterns, 

since they are normal outcomes of the change process and affect everyone to some 

degree. Understanding them allows leaders to avoid over-reaction to the changing 

behaviors of workers, and anticipate and respond to workers feelings and emotions.   

 

The paradigm shift, which occurs on a group level, has inherent dynamics. 

Leadership development guru, Ken Blanchard, notably contributes the following 

summary from The Seven Dynamics of Change. 

 

 People will feel awkward, ill-at-ease and self-conscious 

 People initially focus on what they have to give up 

 People will feel alone even if everyone else is going through the same change 

 People can handle only so much change 

 People are at different levels of readiness for change 

 People will be concerned that they don't have enough resources 

 If you take the pressure off, people will revert to their old behavior 
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We want to ensure that everyone at one's own individual pace can assimilate and 

manage information fluidity and adaption, during shifting, evolving, and transforming 

workplace paradigms.   

 

Our Five Process Markers: presence, attention, awareness, acceptance, and 

change, are observation metrics used by the Intuitive Business Consultant when 

assessing subtle or spatial paradigmatic change processes and adaptation among 

individuals or groups. These markers are used to help create integration resting points 

and take the mystery out of abstract yet experiential change processes. The 

„terminology‟ is slanted toward a specific orientation understood by the intuitive and 

psychic observing transformation often from a macrocosmic or wholistic view. We share 

this information in order to familiarize clients with new perspectives. 

 

 
Presence 

Controlling the „psychic‟ environment to ensure grounding and 
comprehension; bringing everyone present in themselves in the 
moment to create a sense of safety; also allow open expression 
of emotions, concerns, feelings, and questions. 

Attention Use of psychic centering tools in order to experience emotions 
and grounding during change processes. 

 
Awareness 

Appreciate different learning types within the group, and psychic 
or emotional integration timing; ensure everyone feels a sense 
of both personal and group achievement in being aware of what 
is happening within the organization. 

 
Acceptance 

Validate the „aha‟ moment being expressed through body 
language and verbal cues; observe group integration shifts and 
how acceptance is demonstrated in behavior and in creative 
ways. 

 
Change 

Give people permission to be at ease with change as an always 
present workplace element; create balance between workers 
having peace of mind and not having to be reminded about 
change. 

  

 

We appreciate your valuable attention in reading our Corporate Services 

Prospectus, and look forward to the reward of a co-created alliance with your company, 

together examining organizational culture in meaningful and deliberate ways. 

 

 

Interpretive Insight Business Solutions 
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Our Expert Intuitive Business Consultant 

     

Violet Kashewa, is the owner of Interpretive Insight 

Business Solutions.  She is a natural born clairvoyant and 

Energy Medicine specialist with 16 years professional 

psychic reading and metaphysical healing experience. 
 

An International Metaphysical Ministry Ordained Minister 

and doctoral candidate in Metaphysical Science and 

Medical Chaplaincy, the Reverend is also certified as 

Medical Intuitive, Workplace Chaplain, Reiki-Master, and 

Practitioner of Metaphysics.  
 

In 2011, she will be a graduate of the American Conflict 

Center Resolution Institute, as professional mediator. 

 

 

                                                          

 

                    

 
 
 
For Intuitive Business Consultation Contact Us:   
Toll-Free Seven Days 888.207.6826 Ext.8 
Client Testimonials, Articles, and More Information is Available at Our Website:  
http://www.interpretiveinsight.com 
  
Email: info@interpretiveinsight.com 
 
Available Resources & Services, or Hire Us For... 
 

 Keynote Speaking Engagements 

 Corporate Events 

 Executive Liaison 

 On-Site & Remote Consultation 

 8-Hour Day Event     

 Guest Panelist & Advisory Committee 

 Certified Workplace Chaplaincy & Mediation Services 
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